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Meet GTF
We are “GET TOTAL FITNESS” 
because our programs are 

more than machines.
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GET TOTAL FITNESS

GET STRONG.

GET HEALTHY.

GET CONNECTED.
We have a strong community that 
enjoys hanging out at the gym and in 
our town.

Programs include a balanced 
approach to total body wellness for 
food, nutrition and mental health.

Our state-of-the-art facilities offer free 
weights, and over 100 hightech 
machines.

“TOTAL” - We must build our hearts and 
minds as we build our bodies.



“We believe we 
cannot become 

what we 
want to be 

by remaining 
what we are.”

We Believe
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Optional Alternate Logo Layouts
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Planet Fitness

Their gear icon makes it feel 

very “machine-driven.” We are 

more than machines.

Competition

YMCA

While this version is modern - 

it’s not easily identifiable as a 

gym or fitness center.

Anytime Fitness

Like our logo this one depicts a 

non-gender specific person, 

but ours references  “total 

fitness.”



The Market
Our  New Target Audience & Users
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Audience Model 1
- Average age 45

- Rent / own home

- Average household income $47,500

- Equal mix of male / female ratio

- Average households of 4-5 people

Audience Model 2
- 18-45 year olds

- Remote workers

- Business Travelers

- Distant learners

- Users of fitness apps
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Our customers are communicating, researching, 

learning and buying online. We must have a 

presence there too.

These are typically free networks to use - which 

meets the needs of the limited budget for GTF.

SOCIAL MEDIA 
MARKETING
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FACEBOOK POST INSTAGRAM POST

TWITTER POST
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INSTAGRAM:

-  @GETTOTALFITNESS (handle)

- Provides live fitness classes and weekly updates on the gym

FACEBOOK:

- Get Total Fitness (handle)

- Provides live fitness classes and weekly updates on the gym

TWITTER:

- @GETTOTALFITNESS (handle)

- Provides motivational quotes and health tips

PUBLISHING



The Website
Their First Look At The Brand
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SITEMAP 
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Primary User - Average age 45

● 92 % of people aged between 30 and 49 years 

old owned a smartphone in 2018 (2).

Secondary User - 18 to 45  years old

● 96 % of people aged between 18 and 29 years 

old owned a smartphone in 2018 (2).

Users’ State of Awareness

Most of our demographic is familiar with the process of 

signing up online, but might need to be made aware of 

how to live stream workouts.

MOBILE FIRST
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Our Solution: Calendly integrated 

into Google Calendar

EASIER SIGNUPS

1. Save time

2. Accelerate sales

3. Improve service quality

4. Easy admin
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● Membership models that offer 
a… one-time free trial are even 
more likely to get returning 
potential  members. (3)

● Risk-Free trials attract potential 
members without pressure. (3)

TRY US FOR FREE

One Week Free
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● More than 12,000 fitness 
clubs globally offer their 
clients a virtual option. (4)

● Virtual option represents 
300% growth in the past few 
years and is expected to 
double again by 2020. (4) 

WORKOUT FROM HOME: 
VIRTUAL CLASSES
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NEW WEBSITE - Home Page 
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NEW WEBSITE - About Us
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NEW WEBSITE - Classes
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NEW WEBSITE - Location
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https://www.figma.com/proto/VOJRfOjtU9no1EsH4ctx2D/CP3?scaling=min-zoom&node-id=1%3A2
https://www.figma.com/proto/VOJRfOjtU9no1EsH4ctx2D/CP3?scaling=min-zoom&node-id=1%3A2


Thank You
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